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er atic ond aalves, and wectubenge with fuente feeder ‘cattle. 
et tours and live-aninal grecding Gemonstrations are used to inform producers 

# operators about Livestock grades and marlketing practices, Attention 
use of marlcet. news end outlook information 


on MONTHS and ieeeeues with “auch higher me real ae as 
ae Over the use of po onen ery winter pastes eG vee 


the soring months, oa Annlh, and. ilay, then: carne the 
Recorés on 1000 head of cattle indicate that there nas 
nan average read or 7 cents per pornd, and that total vrofits for cattle 
keted in the. spring months, ranged from G35 to S60 ner head more than if they 
sen harketed curing the fall montis, . 
Hogs. Marketing hogs according to live-oninal or corcass grades is 
ing in seven States. The relationsnip end use of USDA carcass and live- 
grades are being Cetonstrated to producers and buyers. Exnmhasis is being 
Market. advantage ond greater cut-out value of the leaner meat type hog 
oration and loss prevention in shinning and. handling nozs are. “ubtie 
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j versity Heat ee. oe ee carcasses chilled ue cut in nto. 
sale parts. Revresentctive hel ?cancashes, comercial cuts and -cut-ont 
10gs | were then taken, by refrizerated truck, to the original noints 
ding for coreass cut-out demonstrations. At these demonstrations, 


Ji 


Sy and narlet men oon to identify hogs alive vith a fair een es of 


ae 


Sheep, Lembs, and Wool. ‘ork is being conducted in seven Sta 
lamb bie tee and feeders on methods of marketing, choice of meats, an 
timing of marketings according to seasonel variations in demand and pr 
Denonstretions on the use and value of grades in marketing live and dresse 
lanbs ere conducted for producers and pied, In the Zastern spring-lemb | 
livestock: producers and dealers are aided in improving the marketing and a 
hendling of ea ewes for replacement breeding stock, Zducational vork i 
being cone with »roducers and yuyers on the marlceting of wool on a graded cl 
content basis ue on the use of core sampling. ‘The nost practical nethod C 
fleece »revaration for market is demonstrated to producers. Assistance 
vool srowers in interpreting and using market information. Assistance is be: 
given to sheep producers in one “estern State in ceveloping a practical system 
of certifving and marketing breeding rams of superior wool and mutton chara 
istics as a means of improving wool “quality and unifornity. | 

o/- 

In the ‘Yestern wool producing States, "block buying" of vool, where 
sane price is paid for fleece vool of a given grace regardless of its sl 
or clean wool content, is generally practiced. Under this system, producers 
having high quality, low shrinkacse ool receive no more per pound than o 
having dirty, high shrinizage wool. Core testing of fleece wools in origina 
bagzs and scouring the sample to determine the clean content, furnished pr 
an accurate basis for determining the value of tleir wool on a clean ba 
This work was introduced to Wyoming wool producers by the Dxtension Serv: 
through core semmling demonstrations on coopers ting ranches and in cooper 
wool marketing warehouses, It is estimated that the emount of wool core tes 
in \rroming has doubled in the past tvo years, and that 2,000,000 pounds o 
will be tested and packs tee in the State this year. n 


4. Poultry and Dees. In 24 States, most of which are located in th 
ilid-Vest, South and Southeastern rarts of the United States, new education 
work is directed at maintenance of high egg quality during marketing, and 
immroving efficiency in handling. Zducational work is being done with produc 
buyers, retailers, and consumers on erades, and causes of diff erences in g ade 
Work in several States deal with improving methods and efficiency in proce 
and merchandising dressed yovltry meat, including preparing and displaying 

ducts having high consumer anpeal. 


County surveys are uncertalken for the purpose of onalyzing the prob 
order to determine the proper an>oroach to use in improving the merketing 
ynoultry and engrss Producers are interviewed to obtain information on mar 
vractices, Sued an Pochiniran mart: cet Bie incentives: sg produc: ing ou 


Aehase different Pe eiodat 


In Crawford County, Penn., for exammle, such a survey siowed that i 
southern and. western varts there vas not an ee rote outlet for good pie 
during veriods of neak production. 
during seasons of nealr production, were se aga on other norkets in 
journing county where an adequate outlet Vas. Sv aTAbLS 3 ) 


With these facts in mind, a truck route was started in Movember 


haul esgs and poultry to the Dutler Cooperative Tee Auction at Butler, 
After fincing a suitable true! es Hpi route nas been opera ting successf 
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me has reached over 1,000 cases per veeke ‘Ig08 are hauled once a week, 
altry periodical ally whenever volume warrents such a Gripe Due to small-sized 
per form, it was necessary to set up  assexbly pote: to keen assembly 


n order to remote »roduction of quality eZc8, it is important that 

. incentives be provided »roducers. iiany times financial incentives 

ut producers sre not amre of them,. In Pennsylvania, mail surveys of 
rere nade in regard to premiums naid and quality of egcs handled. Suyers 
co! ontacted personally in regard to quality marketing programs, This informa- 
rom the surveys end nersonal contacts vith buyers was disseminated to 

ee s and handlers during meetings and through mailings along with the 

ion on production of clean eges and on controlling ovality and vroviding 


ves. to »rocure proverly sized and cleaned eggs from producers. 


i) Mo oute ion’ his was. eee ae ie teste ton abpelned: from research pro— 
; s and local Mxtension surveys on egg marleting, 


Consumer education nrogrems have Hees wroviced information on egg quality 

arketing yrectices. Material vas also furnished on poultry. In iiinneapolis, 

Consumer Cducation Specialist used the material for radio and television 

AMS y consumer letter to organization heacs, home economists heads, and home 
monstration agents, persons in school lunch programs, organized consumer groups, 


food editors, It was estimated that this information reached nearly a- 


Ho stimulate eee consummtion “Orangegs", a drink made of beating a raw egg 
into orang re juice, is being promoted. In ilinnesota, the State Poultry Council 
s salen on the initiel sponsorship of "Orangege". 


cs In the past, ‘the entire poultry nerketing progran in Alabama has been held 
Eee. of lack of mags gabe facilities a5 handling pr BERG ne te poultry. 


imately 418, 500 birds per ae v0 aes processing Vette are in. 
One newly oye eee plant at Mate ass processed nearly 


dition to the Soars nlents, 48 hone Pies ylants ere in operation, 
ssing nearly 9,000 birds per week. Many of these home dressing plants have 
ee ya a direct result of infornation renews if) this program. 


ugh improved Benes inet on farms, oe processing plants, and in marketing 
Uducational meetines on improved methods and processes associated 
ture and distribution of quality cheese are conducted with cheese 
;manasers. Demonstrational work in use of dried. milk and exmansion of 


market outlets for this product is being conducted. Several States 


milk cee for both fluid cere rs BOLT liuch of the m 
produced in such States as Iowa, Nebraska, ilorth ‘Dakota, and ° liscons 2 
verted ce manufactured dairy products and ee in other Statese 


percent of pie condensery products and 66.8 percent of the butter ma 
was sold to out-of-State consumers. To hold end expand these market 
quality deiry product must be available continuously. High quality ra 
essential to the production of high quality manufactured dairy produ 
LeCn Sas of Liane dairy industry have seen the need nag guarant 


how compliance will result in pei ben Ces aasry eee ai to de 
the ways and meens of complying with the standards. a 


During the past vear, many dairy plents heave received technical as 
In several instances, a long term program of quality improvement, plant 1: 
Seth pas 3 

or building exnansion was involved. Problems such as these recuired rep 
conferences and extended studies with plant operators and personnel, 
Wisconsin, 106 dairy plants have received this type of assistances 


In several States, such as Kansas, 1 Rebraste Qs and | laryland, . assi anc 
given in organizing milk marketing producer orgenizations and assisti 
procacer orgenizations with the pricing and bargaining problems. 


In the exnanding market for dried milk, a ero: of 15. malic plent 
Wisconsin launched an advertising campaign in cooperation with local bal 
vho agreed to use 6 percent dried milk in bread. This idea has spread 
the original 15 plants to many other areas in Wisconsin and linnesota 
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